




Learnclax







Books
Past Questions
Blog
Computer Based Tests
Register
Login












Cooperative Marketing by OJ Onwe PDF free download







OJ Onwe Cooperative Marketing PDF, was published in 2011 and uploaded for
400-level Administration, Social and Management science students of National Open University of Nigeria (NOUN), offering COP412 course. This ebook can be downloaded
for
FREE online on this page.

Cooperative Marketing ebook can be used to learn Cooperative marketing concept, Cooperative pricing, Customer relationship management, Cooperative marketing, Farm supply cooperative, Wholesale marketing, Marketing strategy, New product development, Branding cooperative marketing, Market segment, Marketing mix, Cooperative Marketing, Advertising, Direct marketing.









	Technical Details
	Updated at: 02-July-2023
	Size: 1.61 MB
	Number of points needed for download: 16

	Number of downloads: 9




Go to Download Page
Read Online



Will you help us reach more students?


Use the link below to get
12 points for each download by a registered user from your shared link below. Share on social media groups to reach more students.




Copy






Books related to Cooperative Marketing



















Contemporary advertising and Integrated Marketing Communications,13th edition





 Author: William Arens, Michael Weigold, Christian Arens

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MAC331, MAC332






Topics in Contemporary advertising and Integrated Marketing Communications,13th edition



Topics: Contemporary advertising, advertising, Integrated Marketing
Communications, Evolution of Advertising, crafting marketing, advertising strategies, Marketing, Consumer Behavior, Market Segmentation, Marketing Mix, Advertising Strategy, Advertising Planning, Planning Media Strategy, Creative Strategy, Creative Process, Creative Execution, Producing Ads, Digital Interactive Media, intergrating media, Relationship Building, Direct Marketing, Personal Selling, Sales Promotion, Relationship Building, Public Relations, Sponsorship, Corporate Advertising 


















 







Product Planning and Development





 Author: CI Okeke, Martha Oruku, Oba Adenuga

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT827






Topics in Product Planning and Development



Topics: Product Planning, Product Development, Organizational Products, Product Line, Product Mix, Product Life Cycle, New Product Development, New Product Idea Generation, New Product Idea Screening, New Product, Product Development, New Product Positioning, Packaging, Marketing Strategy, Product Management, Labeling, Pre-Test Market Models, Product Rollout Commercialization, Why New Products Fail, branding 


















 







CRM ( Customer relationship management ) unplugged releasing CRMs strategic value





 Author: Doug Turk, Philip Bligh

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: COP412






Topics in CRM ( Customer relationship management ) unplugged releasing CRMs strategic value



Topics: Customer relationship management, Customer relationship management Failures, Customer Intelligence, Demand Visibility, Revenue Management, Implementing Customer relationship management 


















 







Advertising Campaign Planning & Execution





 Author: Jonathan Aliede

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MAC331






Topics in Advertising Campaign Planning & Execution



Topics: Advertising Campaign Planning, Advertising Campaign Execution, Advertising Campaign, Advertising Tripod, Advertising Industry, Advertising Practitioners Council of Nigeria, Association of Advertising Agencies of Nigeria, Advertising Association of Nigeria, Newspaper Proprietors Association of Nigeria, Outdoor Advertising Association of Nigeria, Broadcasting Organisation of Nigeria, Media Independent Practitioners Association of Nigeria, print media sector, Advertising, Advertising Campaign Execution, Pre- Advertising Campaign Execution Arrangements, Regulating Advertising 


















 








Principles of marketing ,8th edition





 Author: Lloyd Harris, Philip Kotler, Gary Armstrong, Hongwei He

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: ENT205






Topics in Principles of marketing ,8th edition



Topics: marketing, company, marketing strategy, marketplace, consumers, marketing environment, marketing environment analysis, marketing information, Consumer markets, buyer behaviour, Business markets, business buyer behaviour.customer value-driven strategy, Products, services, brands, customer value, building customer value, Developing new products, product life cycle, pricing, Pricing strategies, Marketing channels, delivering customer value, Retailing, wholesaling, Engaging consumers, communicating customer value, integrated marketing communications strategy, Advertising, public relations, Personal selling, sales promotion, Direct marketing, online marketing, social media marketing, mobile marketing, Extending marketing, marketing plan 


















 







Customers Relationship Management





 Author: Aturu–Aghedo, Sufian Jelili

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: ENT206, MKT206






Topics in Customers Relationship Management



Topics: Customers Relationship Management, Customer Perception Analysis, influencing customer perception, Customers Relationship Management planning process, Customer Retention, Customers Relationship Management process, Customers Relationship Management strategies tools, customer lifecycle, customer loyalty, Customers Relationship Management managers, Customer Behavior 


















 







A preface to marketing management ,14th edition





 Author: Paul Peter, James Donnelly

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT829






Topics in A preface to marketing management ,14th edition



Topics: marketing management, Strategic Planning, Marketing Management Process, Marketing Research, Consumer Behavior, Business, Government, Institutional Buying, Market Segmentation, Marketing Information, Marketing Research, Target Market, Marketing Mix, Product, Brand Strategy, New Product Planning, New Product Development, Integrated Marketing Communications, Personal Selling, Relationship Building, Sales Management, Distribution Strategy, Pricing Strategy, Global Marketing, services marketing, Marketing Problems analysis, communicating case analysis, financial analysis, developing marketing plans, marketing plans, marketing plan framework 


















 







Basic Marketing ,18th edition





 Author: William Perreault, Joseph Cannon, Jerome McCarthy

School: Modibbo Adama University of Technology




Department: Administration, Social and Management science

Course Code: MM201, MM309






Topics in Basic Marketing ,18th edition



Topics: MarketinG, Macro-Marketing, Marketing Concept, Customer Value, Social Responsibility, Marketing Ethics, Marketing Strategy Planning, Market Environment, Economic Environment., Technological Environment, Political Environment, Legal Environment, Cultural Environment, Social Environment, Market Segmentation, Final Consumers, Buying Behavior, Consumer Decision Process, Marketing
Information, Product Planning, Product Management, New-Product Development, Channel System, Distribution Customer Service, Logistics, Retailers, Wholesalers, Promotion, Integrated
Marketing Communications, Personal Selling, Customer Service, Advertising, Publicity, Sales Promotion, Pricing Objectives, Pricing Policies, Price Setting, Marketing Plans, Ethical Marketing 


















 







Fundamentals of Business Marketing Research





 Author: David Reid, Richard Plank

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT859






Topics in Fundamentals of Business Marketing Research



Topics: Business Marketing, Marketing Strategy, Business Market Planning, Business Market Strategy, International Business Marketing, Organizational Buying, Purchasing Management, Organizational Buying Behavior, Buyer-Seller Relationships, Marketing Sciences, Market Research, forecasting, Market Segmentation, New Product Development, New Product Diffusion, product, Product Management, Pricing, Distribution, Marketing Communications, Competition, Channel Management, Logistics, Physical Distribution, Advertising, Sales Promotion, public relations, Sales Training, Personal Selling, Marketing Planning, Marketing Strategy 


















 







Essentials of Marketing 13th edition





 Author: William Perreault, Joseph Cannon, Jerome McCarthy

School: Modibbo Adama University of Technology




Department: Administration, Social and Management science

Course Code: MM311






Topics in Essentials of Marketing 13th edition



Topics: Marketing, Marketing Concept, Customer Value, Social Responsibility, Marketing Ethics, Marketing Strategy Planning, Market Environment, Marketing Strategy, Organizational Customers, Business, Marketing Information, Product Management, New-Product Development, Product Planning, Product Planning, Retailers, Wholesalers, Personal Selling, Customer
Service, Advertising, Publicity, Sales Promotion, Pricing Objectives, Pricing Policies, Price Setting, Ethical Marketing 


















 







Marketing Management and Strategy





 Author: CI Okeke, Martha Oruku, Oba Adenuga

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT826






Topics in Marketing Management and Strategy



Topics: Marketing Management, Marketing Strategy, Marketing Mix, services marketing, Marketing Segmentation, Marketing Planning, Marketing Organization, Marketing Research, Consumer Behaviour, Product Decisions, Product Planning, Product Development, Product Life Cycle, New Product Development, Branding, Packaging Decisions, Indian Consumer Environment, Marketing Communications, Sales Forecasting, Managing Sales Personnel, Sales Personnel, Public Relations 


















 







Advertising Copy and Layout





 Author: Agbana Olubunmi

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MAC332






Topics in Advertising Copy and Layout



Topics: Advertising Copy, Advertising Layout, Preparing Advertising Materials, Executing the Advertising Plan, developing Executing the Advertising Plan, Advertising Campaign Planning, Print Advertising, Television commercials, Media Planning, Advertising Media Objective, advertising agency 


















 







Marketing Principles and Practice ,4th edition





 Author: Dennis Adcock, Al Halborg, Caroline Ross

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT401






Topics in Marketing Principles and Practice ,4th edition



Topics: marketing, Marketing orientations, marketing environment, E-business, competitive environment, Buyer behaviour, Organisational buyer behaviour, Customer, market segmentation, Customer targeting, Marketing information, marketing offering, Products, services, Branding, Communications, promotional planning, Advertising, Direct marketing, online marketing, Sales promotion, public relations, selling, Product policy, new product development, Marketing planning, marketing research, Organising marketing activities, Consumerism, International marketing 


















 








Business Marketing Management B2B





 Author: Michael Hutt, Thomas Speh

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT859






Topics in Business Marketing Management B2B



Topics: Business Marketing Management, business market, business marketing environment, Organizational Buying Behavior, Customer Relationship Management, marketing opportunites, business marketing strategy, business marketing planning, business marketing sstrategies, innovation, new industrial product development, Business marketing channels.E-commerce strategies, supply chain management, pricing strategy, business marketing communications, advertising, sales promotion, personal selling function, marketing performance management 


















 







Advertising, promotion and other spects of integrated marketing communications ,10th Edition





 Author: Terence Shimp, Craig Andrews

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MAC331






Topics in Advertising, promotion and other spects of integrated marketing communications ,10th Edition



Topics: Advertising, promotion, integrated marketing communications, Brand
Equity, brand Accountability, Brand Adoption, Brand Naming, Intellectual Property, integrated marketing communications planning, Segmentation, Targeting, Positioning, Communications Process, Consumer Behavior, Objective Setting, persuasion, Advertising Management, Media Choices, Effective Ad Messages, Creative Ad Messages, Traditional Advertising Media, Advertising Media, digital media, Online Advertising, Mobile Advertising, App Advertising, social media, Direct Marketing, Media Planning, media Analysis, Sales Promotion, trade promotion, Sales Promotion, Consumer Sales Promotion, Public Relations, Content Marketing, Viral Marketing, Sponsorships, Packaging, Point-of-Purchase Communications, Signage, personal selling 


















 








Pricing Policies





 Author: CI Okeke, Martha Oruku, Oba Adenuga

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT829






Topics in Pricing Policies



Topics: Pricing Policies, pricing decisions, Price elasticity, Pricing Objectives, Cost consideration, Product consideration, price skimming, penetration price, new product pricing, product line pricing, psychological pricing, Customary pricing, competition-based pricing, pricing 


















 







Foundations Of Marketing ,8th Edition





 Author: William Pride, OC Ferrell

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT829






Topics in Foundations Of Marketing ,8th Edition



Topics: Marketing, customer-driven strategic Marketing, marketing strategies, Marketing environment, Marketing research, information systems, target market, Market segmentation, Market evaluation, consumer buying behavior, business markets, buying behavior, global markets, digital marketing, social networking, product, branding, packaging, pricing, marketing channels, supply-chain management, retailing, direct marketing, wholesaling, integrated marketing communications, advertising, public relations, personal selling, sales promotion 


















 







Basic accounting processes and systems ,third edition





 Author: ABWA, ATSWA, ICAN

School: Modibbo Adama University of Technology




Department: Administration, Social and Management science

Course Code: AC202






Topics in Basic accounting processes and systems ,third edition



Topics: Financial Transactions, accounting, business, bookkeeping, Financial Accounting, Cost Accounting, Management Accounting, auditing, Government Accounting, Accounting Information, taxation, Business Organisations, Sole-Proprietorship, partnership, Partnership Agreements, Limited Liability Company, Statutory Books, Issued Share Capital, Public Enterprise, Entity Concept, Accounting Concepts, Accounting Conventions, Accounting Equation, assets, Non-Current Asset, Current Asset, Liabilities, Non-Current Liabilities, Current Liabilities, Money Measurement Concept, Going Concern Concept, Periodicity Concept, Prudence Concept, Substance Over Form, Consistency Concept, Accrual Concept, Matching Concept, Materiality Concept, Historical Cost Concept, Objectivity Concept, fairness, Realisation Concept, Source Documents, sales invoice, purchases invoice, credit note, debit note, payment vouchers, Bank Pay-in-Slips, Cheque Counterfoils, receipts, Purchase Order, Goods Received Note, delivery note, bin card, Sales Day Book, Purchases Day Book, trade discount, Sales Returns Book, journal, Opening Entries, DOUBLE ENTRY BOOKKEEPING, trial balance, Ledger Account, Double Entry Principle, trial balance, BANKING SYSTEMS, BANKING SERVICES, Current Account, cheque, PAYROLL ACCOUNTING, Non-Current Assets, PERIOD ADJUSTMENT, FINAL ACCOUNTS, SINGLE ENTRY, INCOMPLETE RECORDS, NOT-FOR-PROFIT ORGANISATION 


















 








Marketing management and strategy ,4th edition





 Author: Peter Doyle, Philip Stern

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT827






Topics in Marketing management and strategy ,4th edition



Topics: Marketing Management, Marketing Strategy, management, custome-led business, strategic market planning, market dynamics, competitive strategy, building brand, marketing mix, innovation, new product development, marketing channels, managing marketing channels, pricing policy, turnaround management, communications strategy, personal selling, managing personal selling 


















 







Marketing Management





 Author: CI Okeke, Mande Samaila, Eunice Adegbola, Bilkisu Katagum

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT401






Topics in Marketing Management



Topics: Marketing Management, Services Marketing, Marketing Segmentation, Marketing Planning, Marketing Organization, Marketing Research, Consumer Behaviour, Product Decisions, Product Planning, Product Development, Product Life Cycle, New Product, Branding, Packaging Decisions, Pricing Policies, Pricing Practices, Indian Consumer Environment, Marketing Communications, Sales Forecasting, Managing Sales Personnel, Marketing, Public Relations 





























Past Questions related to Cooperative Marketing





Essentials of Strategic Management The Quest for Competitive Advantage test bank by John E Gamble,Margaret Peteraf,Arthur Thompson



Year: 2015


School: Modibbo Adama University of Technology

Department: Administration, Social and Management science

Course Code: MM403, MM401




Topics in Essentials of Strategic Management The Quest for Competitive Advantage test bank by John E Gamble,Margaret Peteraf,Arthur Thompson



Topics: Strategy, Business Models, Competitive Advantage, Charting a Company's Direction, Company External Environment, Company Resources, Company Capabilities, Company Competitiveness, Five Generic Competitive Strategies, Competitive Strategy, company Competitive position, Corporate Strategy, Diversification, Multibusiness Company, ethics, Corporate Social Responsibility, Environmental Sustainability, Strategy, Superior Strategy Execution 










 

70 Multiple Choice Questions (MCQ) by Adebajo



Year: 2020


School: Federal University, Oye-Ekiti

Department: Administration, Social and Management science

Course Code: ECN101




Topics in 70 Multiple Choice Questions (MCQ) by Adebajo



Topics: Economics, capitalism, production, demand, supply, elasticity of demand, elasticity of supply, market structure, cost 










 

INTRODUCTION TO FARM MANAGEMENT 2017,2018&2019



Year: 2019


School: Federal University of Technology, Owerri

Department: Agriculture and Veterinary Medicine

Course Code: AEC301




Topics in INTRODUCTION TO FARM MANAGEMENT 2017,2018&2019



Topics: farm management, farm inventory, depreciation, farm assets, diminishing returns, farm resources, farm planning, farm accounting 










 

Agricultural marketing 2015, 2016, 2019, 2020



Year: 2020


School: Federal University of Technology, Owerri

Department: Agriculture and Veterinary Medicine

Course Code: AEC303




Topics in Agricultural marketing 2015, 2016, 2019, 2020



Topics: Agricultural marketing, marketing strategy planning, market structures, marketing system, agricultural cooperative, agricultural products, agricultural commodity market, agricultural marketing cost 










 

Introduction to financial Accounting and Reporting 2



Year: 2021


School: Air Force Institute of Technology

Department: Administration, Social and Management science

Course Code: ACC102




Topics in Introduction to financial Accounting and Reporting 2



Topics: Financial accounting, financial reporting, income statement, manufacturing account, debtors control accounts, financial position statement, balance sheet, first in first out method of pricing, bank reconciliation statement 










 

Management principles



Year: 2020


School: Nnamdi Azikiwe University

Department: Administration, Social and Management science

Course Code: BUS204




Topics in Management principles



Topics: Management principles, human resource manager, staffing, staffing process, management development, employee training, performance appraisal, leader, leadership, manager, motivation, economic system, business environment 










 

Farm accounting and records



Year: 2020


School: Federal University of Technology, Owerri

Department: Agriculture and Veterinary Medicine

Course Code: AEC507




Topics in Farm accounting and records



Topics: Farm accounting, farm records, physical farm records, financial farm records, depreciation, inventory, valuation, farm asset depreciation, farm accounting, accounting systems 










 

Introduction to business



Year: 2020


School: Nnamdi Azikiwe University

Department: Administration, Social and Management science

Course Code: BUS101




Topics in Introduction to business



Topics: Business, partneship, management, production system, batch production, production, product layout, process layout, marketing, long term finance, credit, grants 










 

Production and operation management



Year: 2023


School: Air Force Institute of Technology

Department: Administration, Social and Management science

Course Code: BUS307




Topics in Production and operation management



Topics: Production management, operation management, least cost method transportation problem, inventories 










 

AGRICULTURAL MARKETING AND MARKETING MANAGEMENT



Year: 2018


School: Federal University of Technology, Owerri

Department: Agriculture and Veterinary Medicine

Course Code: AEC506




Topics in AGRICULTURAL MARKETING AND MARKETING MANAGEMENT



Topics: management, marketing, market structure, market function, agricultural product 










 

Anatomy and physiology of farm animals



Year: 2020


School: Federal University of Technology, Owerri

Department: Agriculture and Veterinary Medicine

Course Code: AST405




Topics in Anatomy and physiology of farm animals



Topics: farm animal physiology, farm animals anatomy, monogastric farm animal digestion, farm animal excretory organs, circulatory system, tissues, cells, epithelial tissues 










 

Farm management and production economics



Year: 2020


School: Federal University of Technology, Owerri

Department: Agriculture and Veterinary Medicine

Course Code: AEC301




Topics in Farm management and production economics



Topics: Farm management, production economics, record keeping, farm budgeting, farm production records 










 

Entrepreneurial studies for universities students with likely exam question and study material by Mr. Ohms



Year: 2018


School: Nnamdi Azikiwe University

Department: General studies

Course Code: GSS301




Topics in Entrepreneurial studies for universities students with likely exam question and study material by Mr. Ohms



Topics: entrepreneur, entrepreneurial process, entrepreneurship, business plan, innovation, Hoselitz's socio-cultural theory, economic theories, economic development, new business, feasibility study, venture capital, bank loans, management, entrepreneurship barriers, record management, cash flow statement, activity records, production records, records management system, business threat, SWOT analysis, ICT, Marketing marketing functions, production 










 

Farm planning and structures



Year: 2020


School: Federal University of Technology, Owerri

Department: Engineering

Course Code: ABE301




Topics in Farm planning and structures



Topics: Farm planning, farm structures, Swine production, site selection, farmstead layout, farm building planning, beef production, diary production 














































Support






 Contact Us





 FAQs





 Sitemaps









Legal






 Privacy Policy






 Copyright












Donate






We put a lot of effort and resources to keep the materials you enjoy in LearnClax free.


Consider making a donation by buying points.




 Donate

























All Rights Reserved © 2019-
2024 | Developed by
 JayCode

















Novrazbb
Yotjob
distinctquote
yourowndir
muttcat
scholarship carlesto
newsfunt 

















