




Learnclax







Books
Past Questions
Blog
Computer Based Tests
Register
Login












Entrepreneurship ,2nd edition by Heidi Neck, Christopher Neck, Emma Murray PDF free download







Heidi Neck, Christopher Neck, Emma Murray Entrepreneurship ,2nd edition PDF, was published in 2021 and uploaded for
200-level Administration, Social and Management science students of National Open University of Nigeria (NOUN), offering ENT208 course. This ebook can be downloaded
for
FREE online on this page.

Entrepreneurship ,2nd edition ebook can be used to learn Entrepreneurship, practicing Entrepreneurship, Entrepreneurial Mindset, Creating Opportunities, Developing Opportunities, Creating New Opportunities, Recognizing New Opportunities, Design Thinking, Building Business Models, Business Models, Developing Customers, Testing, Experimenting, Developing Networks, Building Teams, Evaluating on Opportunities, Acting on Opportunities, Creating Revenue Models, Planning for Entrepreneurs, planning, Anticipating Failure, Bootstrapping, Crowdfunding, Financing Startups, Financial Statements, stratup Projections, Engaging Customers, Marketing, Social Entrepreneurship.









	Technical Details
	Updated at: 23-June-2023
	Size: 10.31 MB
	Number of points needed for download: 40

	Number of downloads: 98




Go to Download Page
Read Online



Will you help us reach more students?


Use the link below to get
28 points for each download by a registered user from your shared link below. Share on social media groups to reach more students.




Copy






Books related to Entrepreneurship ,2nd edition



















Principles of marketing ,8th edition





 Author: Lloyd Harris, Philip Kotler, Gary Armstrong, Hongwei He

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: ENT205






Topics in Principles of marketing ,8th edition



Topics: marketing, company, marketing strategy, marketplace, consumers, marketing environment, marketing environment analysis, marketing information, Consumer markets, buyer behaviour, Business markets, business buyer behaviour.customer value-driven strategy, Products, services, brands, customer value, building customer value, Developing new products, product life cycle, pricing, Pricing strategies, Marketing channels, delivering customer value, Retailing, wholesaling, Engaging consumers, communicating customer value, integrated marketing communications strategy, Advertising, public relations, Personal selling, sales promotion, Direct marketing, online marketing, social media marketing, mobile marketing, Extending marketing, marketing plan 


















 







Entrepreneurship Theory Process Practice ,4th edition





 Author: Donald Kuratko, Allan O'Connor, Howard Frederick

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: ENT101






Topics in Entrepreneurship Theory Process Practice ,4th edition



Topics: Entrepreneurship, Entrepreneurial mindset, social Entrepreneurship, ethical Entrepreneurship, Entrepreneurial case analysis, Entrepreneurial ventures, initiating Entrepreneurial ventures, developing Entrepreneurial ventures, Entrepreneurial opportunites, strategic Entrepreneurial growth 


















 







A preface to marketing management ,14th edition





 Author: Paul Peter, James Donnelly

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT829






Topics in A preface to marketing management ,14th edition



Topics: marketing management, Strategic Planning, Marketing Management Process, Marketing Research, Consumer Behavior, Business, Government, Institutional Buying, Market Segmentation, Marketing Information, Marketing Research, Target Market, Marketing Mix, Product, Brand Strategy, New Product Planning, New Product Development, Integrated Marketing Communications, Personal Selling, Relationship Building, Sales Management, Distribution Strategy, Pricing Strategy, Global Marketing, services marketing, Marketing Problems analysis, communicating case analysis, financial analysis, developing marketing plans, marketing plans, marketing plan framework 


















 







Principles and Practice of Marketing ,8th edition





 Author: David Jobber, Fiona Ellis-Chadwick

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MAC132






Topics in Principles and Practice of Marketing ,8th edition



Topics: Marketing, Marketing Environment, consumer behavior, marketing ethics, Organizational Buying, Corporate Social Responsibility, Marketing Research, Business Intelligence, Market Segmentation, marketing Positioning, Creating Customer Value, Customer Value, Integrated Marketing Communications, Mass Marketing Communications, Direct Marketing Communications, Digital Marketing, Social Media, distribution, Marketing Planning, marketing Strategy, Marketing Planning, Analysing Competitors, competitive advantage, global marketing strategy, Managing Marketing Implementation 


















 







Entrepreneurs ,2nd edition





 Author: Bill Bolton, John Thompson

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: ENT310






Topics in Entrepreneurs ,2nd edition



Topics: Entrepreneurs, entrepreneur, strategy, Classic entrepreneurs, Business entrepreneurs, Internet entrepreneurs, Social entrepreneurs, Artistic entrepreneurs, aesthetic entrepreneurs, enterprise 


















 







Marketing ,13th edition





 Author: Roger Kerin, Steven Hartley

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT306






Topics in Marketing ,13th edition



Topics: Marketing, Marketing process, Marketing strategies, effective market plan, marketing environment, sustainable Marketing, consumer behavior, customers, Marketing opportunities, Marketing research, Marketing segmentation, developing new products, developing new services, services marketing, Marketing channels, supply chains, retailing, wholesaling, integrated Marketing communications, direct marketing, advertising, sales promotion, public relations, personal selling, sales management, multichannel Marketing, strategic Marketing process 


















 







Business Marketing ,2nd edition





 Author: Robert Dwyer, John Tanner

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT859






Topics in Business Marketing ,2nd edition



Topics: Business Marketing, Purchasing Function, Organizational Buyer Behavior, Creating Value, Market Opportunities, Marketing Strategy, Business Marketing Programming, Business Marketing Channels, Developing Products, Managing Products, Business Marketing Channels, Managing Customer Relationships, Sales, Sales Management, pricing, Managing Customers, Evaluating Marketing Efforts, Marketing Efforts, Customer Retention, Customer Maximization 


















 







Business Marketing Management B2B





 Author: Michael Hutt, Thomas Speh

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT859






Topics in Business Marketing Management B2B



Topics: Business Marketing Management, business market, business marketing environment, Organizational Buying Behavior, Customer Relationship Management, marketing opportunites, business marketing strategy, business marketing planning, business marketing sstrategies, innovation, new industrial product development, Business marketing channels.E-commerce strategies, supply chain management, pricing strategy, business marketing communications, advertising, sales promotion, personal selling function, marketing performance management 


















 







Business to Business Marketing (B2B Sales And Marketing)





 Author: Wim Biemans

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT859






Topics in Business to Business Marketing (B2B Sales And Marketing)



Topics: Business to Business Marketing, Business to Business sales, creating value, managing products, managing services, managing sales, delivery channels, managing communication, managing price, marketing evaluation, marketing control, marketing 


















 







Strategic Thinking and Problem Solving and Negotiation Skills





 Author: Jubril Abdusalam, Prince Izedonmi

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: ENT411






Topics in Strategic Thinking and Problem Solving and Negotiation Skills



Topics: Strategic Thinking, Problem Solving, Negotiation Skills, Strategic Thinking Process, Strategic Thinker, Strategic Planning, Organising Skills, Effective Organising Skills, Project Management, Managing Risk, Simplified Strategic Planning, Simplified Strategic Planning Process Structure, Strategic Leadership, Strategic Innovative Thinking, Strategy Setting, Innovative Thinking, Corporate Strategy, Business Unit Strategy, team Strategy, intensive Strategies, Market Penetration, Market Development, Product Development, Diversification Strategies, Strategic Situation Analysis, PEST Model Analysis, SWOT Analysis, SWOT Profile, Lateral Thinking, Lateral Thinking Techniques, Lateral Marketing Process, vertical marketing, Binary Thinking, Horizontal Thinking, Disruptive Thinking, Converging, idea selection, Idea Affinity Diagrams, Idea Selection Criteria, Idea Management Processes, Problem Solving Skills, Problem Solving, Political Economic Social Technological Analysis, FMEA Analysis 


















 








Introduction to Entrepreneurial Financing





 Author: Ibrahim Idrisu, Olakunbi Lawal

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: ENT203, ENT705






Topics in Introduction to Entrepreneurial Financing



Topics: Entrepreneurial Financing, Small Scale Enterprises, Medium Scale Enterprises, Private Equity, venture capital, Financing constraints, Entrepreneurial Process, Sources of entrepreneurial opportunities, entrepreneurial opportunities, Entrepreneurial Development, Sources of finance, Entrepreneurial Theories 


















 







Fundamentals of Business Marketing Research





 Author: David Reid, Richard Plank

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT859






Topics in Fundamentals of Business Marketing Research



Topics: Business Marketing, Marketing Strategy, Business Market Planning, Business Market Strategy, International Business Marketing, Organizational Buying, Purchasing Management, Organizational Buying Behavior, Buyer-Seller Relationships, Marketing Sciences, Market Research, forecasting, Market Segmentation, New Product Development, New Product Diffusion, product, Product Management, Pricing, Distribution, Marketing Communications, Competition, Channel Management, Logistics, Physical Distribution, Advertising, Sales Promotion, public relations, Sales Training, Personal Selling, Marketing Planning, Marketing Strategy 


















 







Essentials of Marketing 13th edition





 Author: William Perreault, Joseph Cannon, Jerome McCarthy

School: Modibbo Adama University of Technology




Department: Administration, Social and Management science

Course Code: MM311






Topics in Essentials of Marketing 13th edition



Topics: Marketing, Marketing Concept, Customer Value, Social Responsibility, Marketing Ethics, Marketing Strategy Planning, Market Environment, Marketing Strategy, Organizational Customers, Business, Marketing Information, Product Management, New-Product Development, Product Planning, Product Planning, Retailers, Wholesalers, Personal Selling, Customer
Service, Advertising, Publicity, Sales Promotion, Pricing Objectives, Pricing Policies, Price Setting, Ethical Marketing 


















 








Essentials of Entrepreneurship and Small Business Management, Global Edition





 Author: Norman Scarborough, Jeffrey Cornwall

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: ENT101






Topics in Essentials of Entrepreneurship and Small Business Management, Global Edition



Topics: Entrepreneurship, Small Business Management, Ethics, Social Responsibility, Entrepreneurial Mind, feasibility analysis, designing a business model, business plan, business model, strategic plan, business ownership, franchising, launching business, bootstrap marketing plan, E-commerce, pricing, credit strategies, financial plan.managing cash flow, managing cash flow, sources of fund, sources of financing, funding, financing, equity, debt, building new venture team 


















 







Biographical Studies of Entrepreneurial Thinkers and Giants





 Author: Lawal Kamaldeen, Itunuoluwa Adeoye

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: ENT208






Topics in Biographical Studies of Entrepreneurial Thinkers and Giants



Topics: Nigerian Indigenous Entrepreneurial Giants, Entrepreneurial Thinkers, Entrepreneurial Giants, World Class Entrepreneurs 


















 







Basic Marketing ,18th edition





 Author: William Perreault, Joseph Cannon, Jerome McCarthy

School: Modibbo Adama University of Technology




Department: Administration, Social and Management science

Course Code: MM201, MM309






Topics in Basic Marketing ,18th edition



Topics: MarketinG, Macro-Marketing, Marketing Concept, Customer Value, Social Responsibility, Marketing Ethics, Marketing Strategy Planning, Market Environment, Economic Environment., Technological Environment, Political Environment, Legal Environment, Cultural Environment, Social Environment, Market Segmentation, Final Consumers, Buying Behavior, Consumer Decision Process, Marketing
Information, Product Planning, Product Management, New-Product Development, Channel System, Distribution Customer Service, Logistics, Retailers, Wholesalers, Promotion, Integrated
Marketing Communications, Personal Selling, Customer Service, Advertising, Publicity, Sales Promotion, Pricing Objectives, Pricing Policies, Price Setting, Marketing Plans, Ethical Marketing 


















 







Foundations Of Marketing ,8th Edition





 Author: William Pride, OC Ferrell

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT829






Topics in Foundations Of Marketing ,8th Edition



Topics: Marketing, customer-driven strategic Marketing, marketing strategies, Marketing environment, Marketing research, information systems, target market, Market segmentation, Market evaluation, consumer buying behavior, business markets, buying behavior, global markets, digital marketing, social networking, product, branding, packaging, pricing, marketing channels, supply-chain management, retailing, direct marketing, wholesaling, integrated marketing communications, advertising, public relations, personal selling, sales promotion 


















 







Entrepreneurial Marketing





 Author: Mohammed Sanusi Magaji, Lami Yaro

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: ENT205






Topics in Entrepreneurial Marketing



Topics: Entrepreneurial Marketing, framework of marketing, marketing, product marketing, selling marketing, corporate based strategy, product, service, market strategy, marketing functions, business organization 


















 







Management A Global, Innovative, and Entrepreneurial Perspective ,Fourteenth Edition





 Author: Heinz Weihrich, Harold Koontz, Mark Cannice

School: Modibbo Adama University of Technology




Department: Administration, Social and Management science

Course Code: MM311






Topics in Management A Global, Innovative, and Entrepreneurial Perspective ,Fourteenth Edition



Topics: Management, Social Responsibility, Ethics, Quality Management, Entrepreneurial Management, global management, planning, Strategies, Policies, Planning Premises, TOWS Matrix, Decision-Making, Global Planning, Entrepreneurial Planning, Organizing, Entrepreneuring, Reengineering, Organization Structure, Departmentation, taff Authority, Effective Organizing, Organization Culture, Entrepreneurial Organizing, global Organizing, Human Resource Management, Human Resource Selection, Performance Appraisal, Career Strategy, Entrepreneurial Staffing, leading, motivation, leadership, Committees, Teams, Group Decision-Making, Communication, Entrepreneurial Leading, Controlling, Control Techniques, Information Technology, Productivity, Operations Management, Total Quality Management, Global Controlling.Entrepreneurial Controlling 


















 








Marketing Principles and Practice ,4th edition





 Author: Dennis Adcock, Al Halborg, Caroline Ross

School: National Open University of Nigeria




Department: Administration, Social and Management science

Course Code: MKT401






Topics in Marketing Principles and Practice ,4th edition



Topics: marketing, Marketing orientations, marketing environment, E-business, competitive environment, Buyer behaviour, Organisational buyer behaviour, Customer, market segmentation, Customer targeting, Marketing information, marketing offering, Products, services, Branding, Communications, promotional planning, Advertising, Direct marketing, online marketing, Sales promotion, public relations, selling, Product policy, new product development, Marketing planning, marketing research, Organising marketing activities, Consumerism, International marketing 





























Past Questions related to Entrepreneurship ,2nd edition





Entrepreneurial studies for universities students with likely exam question and study material by Mr. Ohms



Year: 2018


School: Nnamdi Azikiwe University

Department: General studies

Course Code: GSS301




Topics in Entrepreneurial studies for universities students with likely exam question and study material by Mr. Ohms



Topics: entrepreneur, entrepreneurial process, entrepreneurship, business plan, innovation, Hoselitz's socio-cultural theory, economic theories, economic development, new business, feasibility study, venture capital, bank loans, management, entrepreneurship barriers, record management, cash flow statement, activity records, production records, records management system, business threat, SWOT analysis, ICT, Marketing marketing functions, production 










 

Agricultural marketing 2015, 2016, 2019, 2020



Year: 2020


School: Federal University of Technology, Owerri

Department: Agriculture and Veterinary Medicine

Course Code: AEC303




Topics in Agricultural marketing 2015, 2016, 2019, 2020



Topics: Agricultural marketing, marketing strategy planning, market structures, marketing system, agricultural cooperative, agricultural products, agricultural commodity market, agricultural marketing cost 










 

AGRICULTURAL MARKETING AND MARKETING MANAGEMENT



Year: 2018


School: Federal University of Technology, Owerri

Department: Agriculture and Veterinary Medicine

Course Code: AEC506




Topics in AGRICULTURAL MARKETING AND MARKETING MANAGEMENT



Topics: management, marketing, market structure, market function, agricultural product 










 

Introduction to financial Accounting and Reporting 2



Year: 2021


School: Air Force Institute of Technology

Department: Administration, Social and Management science

Course Code: ACC102




Topics in Introduction to financial Accounting and Reporting 2



Topics: Financial accounting, financial reporting, income statement, manufacturing account, debtors control accounts, financial position statement, balance sheet, first in first out method of pricing, bank reconciliation statement 










 

BASIC ELEMENTS OF PLANNING AND TOURISM PLANNING AND DEVELOPMENT



Year: 2019


School: Federal University of Technology, Owerri

Department: Science and Technology

Course Code: URP213, URP217, QST425




Topics in BASIC ELEMENTS OF PLANNING AND TOURISM PLANNING AND DEVELOPMENT



Topics: Planning, urban area, social planning, tourism 










 

Introduction to Entrepreneurship and innovation



Year: 2020


School: Federal University of Technology, Owerri

Department: Engineering

Course Code: ENS301




Topics in Introduction to Entrepreneurship and innovation



Topics: Creativity, Intellectual Rights, Women Entrepreneurship, Family Business, Succession Planning, Technological Entrepreneurship, Social Entrepreneurship, Business Opportunity, management of Innovation 










 

AGRICULTURAL MARKETING AND COOPERATIVES



Year: 2017


School: Federal University of Technology, Owerri

Department: Agriculture and Veterinary Medicine

Course Code: AEC303




Topics in AGRICULTURAL MARKETING AND COOPERATIVES



Topics: agricultural marketing, marketing bonds, demand, supply, marketing channel 










 

Entrepreneurship 3



Year: 2019


School: Federal University of Technology, Owerri

Department: Engineering

Course Code: MEE504




Topics in Entrepreneurship 3



Topics: Entrepreneurship, existing market, survival breakeven point, career decision, product life cycle, contract restitution, Member's voluntary liquidation, creditor's voluntary liquidation, brainstorming, financing new business enterprise 










 

Taxation 1



Year: 2021


School: Air Force Institute of Technology

Department: Administration, Social and Management science

Course Code: ACC314




Topics in Taxation 1



Topics: tax, taxation, tax assessments, proportional tax, progressive tax, direct tax, indirect tax, state board of internal revenue service, Joint state revenue committee, taxable income 










 

Farm planning and structures 2019 & 2020



Year: 2020


School: Federal University of Technology, Owerri

Department: Engineering

Course Code: ABE301




Topics in Farm planning and structures 2019 & 2020



Topics: Farm planning, farm structures, concrete, cement production, swine production, swine housing design, site selection, farmstead layout, farm building planning, depreciation, fam building cost, settlement pattern, diary production 










 

Essentials of Strategic Management The Quest for Competitive Advantage test bank by John E Gamble,Margaret Peteraf,Arthur Thompson



Year: 2015


School: Modibbo Adama University of Technology

Department: Administration, Social and Management science

Course Code: MM403, MM401




Topics in Essentials of Strategic Management The Quest for Competitive Advantage test bank by John E Gamble,Margaret Peteraf,Arthur Thompson



Topics: Strategy, Business Models, Competitive Advantage, Charting a Company's Direction, Company External Environment, Company Resources, Company Capabilities, Company Competitiveness, Five Generic Competitive Strategies, Competitive Strategy, company Competitive position, Corporate Strategy, Diversification, Multibusiness Company, ethics, Corporate Social Responsibility, Environmental Sustainability, Strategy, Superior Strategy Execution 










 

Power system planning, reliability and economics



Year: 2020


School: Federal University of Technology, Owerri

Department: Engineering

Course Code: PSE513




Topics in Power system planning, reliability and economics



Topics: Power system planning, power system reliability, power system economics, single generation expansion Planning, multi purpose expansion planning, power system deregulation, failure rate, distribution system configuration 










 

Introduction to business



Year: 2020


School: Nnamdi Azikiwe University

Department: Administration, Social and Management science

Course Code: BUS101




Topics in Introduction to business



Topics: Business, partneship, management, production system, batch production, production, product layout, process layout, marketing, long term finance, credit, grants 










 

Contemporary Entrepreneurship Development proposed questions by NACBAMS Glory family



Year: 2016


School: University of Ilorin

Department: General studies

Course Code: GSE301




Topics in Contemporary Entrepreneurship Development proposed questions by NACBAMS Glory family



Topics: Business enterprise, business purpose, business, bank, Partnership, corporation, industry, Foreign trade, Entrepreneurship, enterprise, Business environment, creativity, Employee 














































Support






 Contact Us





 FAQs





 Sitemaps









Legal






 Privacy Policy






 Copyright












Donate






We put a lot of effort and resources to keep the materials you enjoy in LearnClax free.


Consider making a donation by buying points.




 Donate

























All Rights Reserved © 2019-
2024 | Developed by
 JayCode

















Novrazbb
Yotjob
distinctquote
yourowndir
muttcat
scholarship carlesto
newsfunt 

















