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Introduction to digital image processing
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School: National Open University of Nigeria




Department: Science and Technology

Course Code: CIT891






Topics in Introduction to digital image processing



Topics: digital image processing, Continuous Image Mathematical Characterization, Continuous Image Characterization, light perception, eye physiology, visual phenomena, monochrome vision model, Photometry, Colorimetry, color matching, color spaces, image sampling, image reconstruction, Monochrome Image Sampling Systems, Monochrome Image Reconstruction Systems, Color Image Sampling Systems, image measurement, Discrete Image Mathematical Characterization, Vector-Space Image Representation, Generalized Two-Dimensional Linear Operator, Image Statistical Characterization, Image Probability Density Models, Linear Operator Statistical Representation, Finite-Area Superposition, Finite-Area Convolution, Sampled Image Superposition, Sampled Image Convolution, Circulant Superposition, circulant Convolution, General Unitary Transforms, Fourier transform, cosine transform, sine transform, Hartley transform, Hadamard Transforms, Haar Transforms, Daubechies Transforms, Karhunen–Loeve Transform, wavelet transforms, Linear Processing Techniques, Transform Domain Processing, Transform Domain Superposition, Fast Fourier Transform Convolution, Fourier Transform Filtering, image improvement, Image Enhancement, Contrast Manipulation, Histogram Modification, noise cleaning, Edge Crispening, Color Image Enhancement, Multispectral Image Enhancement, image restoration, image restoration models, Continuous Image Spatial Filtering Restoration, Pseudoinverse Spatial Image Restoration, Statistical Estimation Spatial Image Restoration, Multi-Plane Image Restoration, Geometrical Image Modification, Morphological Image Processing, binary image, Edge Detection, Image Feature Extraction, Image Segmentation, shape analysis, Image Detection, image Registration, Point Processing Image Compression, image compression, video compression, Spatial Processing Image Compression 
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Topics in Advertising, promotion and other spects of integrated marketing communications ,10th Edition



Topics: Advertising, promotion, integrated marketing communications, Brand
Equity, brand Accountability, Brand Adoption, Brand Naming, Intellectual Property, integrated marketing communications planning, Segmentation, Targeting, Positioning, Communications Process, Consumer Behavior, Objective Setting, persuasion, Advertising Management, Media Choices, Effective Ad Messages, Creative Ad Messages, Traditional Advertising Media, Advertising Media, digital media, Online Advertising, Mobile Advertising, App Advertising, social media, Direct Marketing, Media Planning, media Analysis, Sales Promotion, trade promotion, Sales Promotion, Consumer Sales Promotion, Public Relations, Content Marketing, Viral Marketing, Sponsorships, Packaging, Point-of-Purchase Communications, Signage, personal selling 
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Topics in Contemporary advertising and Integrated Marketing Communications,13th edition



Topics: Contemporary advertising, advertising, Integrated Marketing
Communications, Evolution of Advertising, crafting marketing, advertising strategies, Marketing, Consumer Behavior, Market Segmentation, Marketing Mix, Advertising Strategy, Advertising Planning, Planning Media Strategy, Creative Strategy, Creative Process, Creative Execution, Producing Ads, Digital Interactive Media, intergrating media, Relationship Building, Direct Marketing, Personal Selling, Sales Promotion, Relationship Building, Public Relations, Sponsorship, Corporate Advertising 
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Topics in Handbook of Public Relations



Topics: Public Relations, Two-Way Symmetrical Public Relations, Cultural Topoi, community, Interpersonal Communication, Public Relations Field Dynamics, Crisis Communication, Communication Tactics, Public Relations Law, Integrating, Planning, Evaluation, Stewardship, Activism, Conflict Resolution, ORGANIZATIONAL LEGITIMACY, Organizational Change, Issues Management, Accreditation, Public Relations ethics, Social Responsibility, Public Relations Agency Business, Strategic Media Planning, Public Relations Media Model, Organizational Communication, Corporate Communication, Anticipatory Model of
Crisis Management, Crisis Management, Corporate Apologia, race, reputation, Managing Community Relationships, Educational Public Relations, Sports Information Directing, Political Power Through Public Relations, cyberspin, globalizing public relations, multinationalism, Cultural Diversity, Effective Public Relations, International Public Relations, Middle East Public Relations 
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Topics: Advertising Campaign Planning, Advertising Campaign Execution, Advertising Campaign, Advertising Tripod, Advertising Industry, Advertising Practitioners Council of Nigeria, Association of Advertising Agencies of Nigeria, Advertising Association of Nigeria, Newspaper Proprietors Association of Nigeria, Outdoor Advertising Association of Nigeria, Broadcasting Organisation of Nigeria, Media Independent Practitioners Association of Nigeria, print media sector, Advertising, Advertising Campaign Execution, Pre- Advertising Campaign Execution Arrangements, Regulating Advertising 
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Topics in Principles of marketing ,8th edition



Topics: marketing, company, marketing strategy, marketplace, consumers, marketing environment, marketing environment analysis, marketing information, Consumer markets, buyer behaviour, Business markets, business buyer behaviour.customer value-driven strategy, Products, services, brands, customer value, building customer value, Developing new products, product life cycle, pricing, Pricing strategies, Marketing channels, delivering customer value, Retailing, wholesaling, Engaging consumers, communicating customer value, integrated marketing communications strategy, Advertising, public relations, Personal selling, sales promotion, Direct marketing, online marketing, social media marketing, mobile marketing, Extending marketing, marketing plan 
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Topics in Advertising and Promotion ,11th edition



Topics: Integrated Marketing Communications, advertising, promotion, Marketing Process, Integrated Marketing Communications program situation analysis, advertising Agencies, Marketing Communication Organizations, Consumer Behavior, Communication Process analysis, Promotional Program, Creative Strategy, Media Planning, media Strategy, Evaluation of Media, television, radio, magazine, newspaper, Support Media, Direct Marketing, Sales Promotion, internet, Public Relations, Publicity, Corporate Advertising, international Advertising, international Promotion, personal selling 
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Topics in Business Marketing Management B2B



Topics: Business Marketing Management, business market, business marketing environment, Organizational Buying Behavior, Customer Relationship Management, marketing opportunites, business marketing strategy, business marketing planning, business marketing sstrategies, innovation, new industrial product development, Business marketing channels.E-commerce strategies, supply chain management, pricing strategy, business marketing communications, advertising, sales promotion, personal selling function, marketing performance management 
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Topics in A preface to marketing management ,14th edition



Topics: marketing management, Strategic Planning, Marketing Management Process, Marketing Research, Consumer Behavior, Business, Government, Institutional Buying, Market Segmentation, Marketing Information, Marketing Research, Target Market, Marketing Mix, Product, Brand Strategy, New Product Planning, New Product Development, Integrated Marketing Communications, Personal Selling, Relationship Building, Sales Management, Distribution Strategy, Pricing Strategy, Global Marketing, services marketing, Marketing Problems analysis, communicating case analysis, financial analysis, developing marketing plans, marketing plans, marketing plan framework 
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Topics in Advertising Copy and Layout



Topics: Advertising Copy, Advertising Layout, Preparing Advertising Materials, Executing the Advertising Plan, developing Executing the Advertising Plan, Advertising Campaign Planning, Print Advertising, Television commercials, Media Planning, Advertising Media Objective, advertising agency 
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Topics in Marketing Principles and Practice ,4th edition



Topics: marketing, Marketing orientations, marketing environment, E-business, competitive environment, Buyer behaviour, Organisational buyer behaviour, Customer, market segmentation, Customer targeting, Marketing information, marketing offering, Products, services, Branding, Communications, promotional planning, Advertising, Direct marketing, online marketing, Sales promotion, public relations, selling, Product policy, new product development, Marketing planning, marketing research, Organising marketing activities, Consumerism, International marketing 
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Topics in Principles and Practice of Marketing ,8th edition



Topics: Marketing, Marketing Environment, consumer behavior, marketing ethics, Organizational Buying, Corporate Social Responsibility, Marketing Research, Business Intelligence, Market Segmentation, marketing Positioning, Creating Customer Value, Customer Value, Integrated Marketing Communications, Mass Marketing Communications, Direct Marketing Communications, Digital Marketing, Social Media, distribution, Marketing Planning, marketing Strategy, Marketing Planning, Analysing Competitors, competitive advantage, global marketing strategy, Managing Marketing Implementation 


















 







The Art and Science of Business Communication Skills ,4th edition





 Author: PD Chaturvedi, Mukesh Chaturvedi

School: Federal University of Agriculture, Abeokuta
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Topics in The Art and Science of Business Communication Skills ,4th edition



Topics: Business Communication Skills, Business Communication, Effective Communicator, Effective Communication, Personality Development, reading skills, speaking skills, conversation skills, listening skills, non-verbal skills, writing skills, Organizational Communication, Cross-cultural Communication, Business Letters, Memos, E-mails, Effective Presentations, social media, Business Reports, Business Etiquette, Effective Negotiations, Conflict Management 
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Topics in Fundamentals of Business Marketing Research



Topics: Business Marketing, Marketing Strategy, Business Market Planning, Business Market Strategy, International Business Marketing, Organizational Buying, Purchasing Management, Organizational Buying Behavior, Buyer-Seller Relationships, Marketing Sciences, Market Research, forecasting, Market Segmentation, New Product Development, New Product Diffusion, product, Product Management, Pricing, Distribution, Marketing Communications, Competition, Channel Management, Logistics, Physical Distribution, Advertising, Sales Promotion, public relations, Sales Training, Personal Selling, Marketing Planning, Marketing Strategy 
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Topics in Managing Public Relations



Topics: Managing Public Relations, Public Relations, media relations, community relations, public affairs, government relations, educational relations, economic education, financial public relations, public communication campaigns, public relations writing, press releases, radio, television, newsletter, newspaper, magazine, public relations advertising 
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 Author: Roger Kerin, Steven Hartley
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Department: Administration, Social and Management science

Course Code: MKT306






Topics in Marketing ,13th edition



Topics: Marketing, Marketing process, Marketing strategies, effective market plan, marketing environment, sustainable Marketing, consumer behavior, customers, Marketing opportunities, Marketing research, Marketing segmentation, developing new products, developing new services, services marketing, Marketing channels, supply chains, retailing, wholesaling, integrated Marketing communications, direct marketing, advertising, sales promotion, public relations, personal selling, sales management, multichannel Marketing, strategic Marketing process 
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Course Code: MKT829






Topics in Foundations Of Marketing ,8th Edition



Topics: Marketing, customer-driven strategic Marketing, marketing strategies, Marketing environment, Marketing research, information systems, target market, Market segmentation, Market evaluation, consumer buying behavior, business markets, buying behavior, global markets, digital marketing, social networking, product, branding, packaging, pricing, marketing channels, supply-chain management, retailing, direct marketing, wholesaling, integrated marketing communications, advertising, public relations, personal selling, sales promotion 
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Topics in Introduction to Mass Communication ,10th edition



Topics: Mass Communication, culture, media literacy, media, media industries, media audiences, books, newspaper, magazine, film, radio, recording, popular music, television, cable, mobile video, video games, internet, social media, strategic communication industries, public relations, advertising, mass-mediated culture, media freedom, media regulation, media effects 
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Topics in Nigerian Local Government



Topics: Nigerian Local Government, Local government Reforms, Local government Systems, Local Government theories, Local Government structures, Local Government Revenue, Local Government control, Local Government problems, State-local government relations, Inter-Governmental Relations, Local Government Administration, Fiscal Relations 
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Topics in Digital image processing ,4th edition



Topics: Digital image processing, visual perception, image sensing, image sampling, image acqusition, image quantization, Intensity Transformations, Spatial Filtering, image restoration, image reconstruction, wavelet, image transforms, Color Image Processing, image compression, watermarking, Morphological Image Processing, Image Segmentation, Image Pattern Classification 
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The organization of government-2013,2015,2016



Year: 2016


School: University of Ibadan

Department: Administration, Social and Management science

Course Code: POS113




Topics in The organization of government-2013,2015,2016



Topics: Governmental powers, Michael Laver, sovereignty, branches of government, capitalist economy, constitution, democracy, system of government, rule of law, Bicameral legislature, separation of powers, multi party democracy, pressure group, political party, principle of Separation of Powers, principle of checks and balance, monists, pluralists, unicameralism, bicameralisim, Bicameral legislature, legislature, checks and balances, executive 










 

Business communication skills



Year: 2017


School: Federal University of Agriculture, Abeokuta

Department: Administration, Social and Management science

Course Code: ETS201




Topics in Business communication skills



Topics: Business communication skills, communication, speaking, expression 










 

AGRICULTURAL MARKETING AND MARKETING MANAGEMENT



Year: 2018


School: Federal University of Technology, Owerri

Department: Agriculture and Veterinary Medicine

Course Code: AEC506




Topics in AGRICULTURAL MARKETING AND MARKETING MANAGEMENT



Topics: management, marketing, market structure, market function, agricultural product 










 

Introduction to business



Year: 2020


School: Nnamdi Azikiwe University

Department: Administration, Social and Management science

Course Code: BUS102




Topics in Introduction to business



Topics: social responsibility, corporate social responsibility, McGregor's theory, Herzberg's theory, international trade, trade unions, insurance, employers association, life assurance 










 

Agricultural marketing 2015, 2016, 2019, 2020



Year: 2020


School: Federal University of Technology, Owerri

Department: Agriculture and Veterinary Medicine

Course Code: AEC303




Topics in Agricultural marketing 2015, 2016, 2019, 2020



Topics: Agricultural marketing, marketing strategy planning, market structures, marketing system, agricultural cooperative, agricultural products, agricultural commodity market, agricultural marketing cost 
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Year: 2012


School: Scholarships

Department: 

Course Code: VERBAL ABILITY




Topics in Psychometric Success Verbal Ability - Comprehension,Critical Reasoning,Spelling,Word Meaning,Word Relationship Practice Tests 1



Topics: Comprehension, Critical Reasoning, Spelling, Word Meaning, Word Relationship 










 

Essentials of Strategic Management The Quest for Competitive Advantage test bank by John E Gamble,Margaret Peteraf,Arthur Thompson



Year: 2015


School: Modibbo Adama University of Technology

Department: Administration, Social and Management science

Course Code: MM403, MM401




Topics in Essentials of Strategic Management The Quest for Competitive Advantage test bank by John E Gamble,Margaret Peteraf,Arthur Thompson



Topics: Strategy, Business Models, Competitive Advantage, Charting a Company's Direction, Company External Environment, Company Resources, Company Capabilities, Company Competitiveness, Five Generic Competitive Strategies, Competitive Strategy, company Competitive position, Corporate Strategy, Diversification, Multibusiness Company, ethics, Corporate Social Responsibility, Environmental Sustainability, Strategy, Superior Strategy Execution 










 

Business and corporate finance 2015,2017,2018&2019



Year: 2019


School: University of Ilorin

Department: Administration, Social and Management science

Course Code: FIN201




Topics in Business and corporate finance 2015,2017,2018&2019



Topics: business finance, corporate finance, Nigerian economy, Nigerian capital system, risk, finance source 










 

Principles of Radio and tv broadcasting



Year: 2020


School: Federal University of Technology, Owerri

Department: Engineering

Course Code: COE509




Topics in Principles of Radio and tv broadcasting



Topics: Radio broadcasting, television broadcasting, imagine frequency, superheterodyne receiver, automatic gain control, demodulator, mixers, amplifiers, spurious emissions, ganging, tracking, sensitivity, selectivity, speckling, halo graphics recording, video signal, spherical aberration, vestigial sideband signal, flicker noise, transistor thermal noise, image frequency, Halo graphic recording, plumbicon, vidicon, image orthicon 










 

AGRICULTURAL MARKETING AND COOPERATIVES



Year: 2017


School: Federal University of Technology, Owerri

Department: Agriculture and Veterinary Medicine

Course Code: AEC303




Topics in AGRICULTURAL MARKETING AND COOPERATIVES



Topics: agricultural marketing, marketing bonds, demand, supply, marketing channel 










 

Introduction to business



Year: 2020


School: Nnamdi Azikiwe University

Department: Administration, Social and Management science

Course Code: BUS101




Topics in Introduction to business



Topics: Business, partneship, management, production system, batch production, production, product layout, process layout, marketing, long term finance, credit, grants 










 

The study of politics-2015&2016



Year: 2016


School: University of Ibadan

Department: Administration, Social and Management science

Course Code: POS111




Topics in The study of politics-2015&2016



Topics: Government obligations, election, politics, power, government, arms of govenrment, separation of power, parliament system 










 

Introduction to Business



Year: 2021


School: Air Force Institute of Technology

Department: Administration, Social and Management science

Course Code: BUS102




Topics in Introduction to Business



Topics: Communication, Leadership style, Power, Authority, Flow of communication, Business enterprise 










 

Management principles



Year: 2020


School: Nnamdi Azikiwe University

Department: Administration, Social and Management science

Course Code: BUS204




Topics in Management principles



Topics: Management principles, human resource manager, staffing, staffing process, management development, employee training, performance appraisal, leader, leadership, manager, motivation, economic system, business environment 
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