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IS m‘on . ind Four (4) others - at least Two (2) from Sections B and C respectively

Section A : 3

a_ With suitable \ : on . ; .
1a. W suitable examples ehumerate the ten basic do’s and don'ts of marketing for successful business
operation (10 Marks) /. ‘

1b. Expia n are the key @
e s é c:e. elements of BO3d marketing management strategy (5 marks).
¢ '”_.,h :“h_ ing firm: usually comelup wth rew: packs for their products. What usually inform the inducements
tor this? (S marks)
1M | lie i
1d. Explan the distinguishing characteristice of advertising and sales promotion (4 mks|
1e (1) Highlight the various ty pes of sales promotion available to a firm, and (ii) Outline the fectors that dictate the
choice of a firm’s promotion mix (5 mks)
1f. Define the foliowing concepts: (i) marketing channei, (ii) primary demand, (iii} marketing efficiency (emks)
1g. Give a clear distinction between isolated and non isolated markets (4 mis)

Section B
' 25. Enumerate the various orientations and concepts of agribusiness and its relevance to marketing management
(6 marks|
2b. As an agricultural economist, vou.have been invited by Lever Brothers PLC for 3 job interview for the position
of 2 marketing manager of the firm, and the interview panel asked you-to describe what you understand as the
responsibilities/roles required of the position you are being interviewed for, Give a specimen of wnat you would
present to them (19 marks)
2¢ What do you understand by term ‘oranding’, and why is it regarded as a competitive strategy (4 mks)
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3a Explain the basic steps - firm takes in the process of developing a new product (6 marks) -“LB
3b Llike human being, every procuct passes through certain stages in life. Cutline these stares and their
relevance in marketing decisions (7 marks) = ¢ B6 M0

3c. As a marketing manager, what steps should management fake to ensure that the firm’s ‘new products’ (Juice)

enjoy long paironage by consumers (7 marks) : k.

S . [P

‘43, Dansa Juice Limited is mnterested ingntroducing a new fruit juice into the market. Explain the key factors that w‘?"
. " - w

wi!| guide the firm in the choice of its pricing policy for the new product (7 marks)

a. Explain the available pricing opucns that the firm can adopt in the introduction of the tomato paste to the
L@y - pnce Pen sy e

consuming pualic, with justifications«and limitations (7 marl{ts; <rr;”-" " Bk SfTAmRd
4c. Explain the precautions vital for the successful application of “Price Ceiling” and Price Floor” as a mechanism

of agricultural products price contro! cuiion by the government (6 marks)

fection C
54 Define tne rerms (i) market structure, (i) market conduct, and (iiij market performance (6mks)
5. Briefly discuss the 4 types of market -ructure (bmks)

5c. List and discuss 4 important factors nccessary in oetermining maiket structure (5mks)
5d. Why is farmine seen asa typical model of perfect competition (5mks)

6a. Define the term, marketing function: {2mks)
6b. Discuss in details the 3 dimensions of marketing function (9mks)

6c Distinguish between the traditional, intermediate and advgnced/umproveo processing mert:g\%{afm
6d. With appropriate iliustrations discuss Livestock Marketing in Imo state (6rmks
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7a. List and discuss S factors affecting demand and supply O A‘;—: cultural products (7mks Ak et 9
3 cavses of fluctuations in the prices of Agricultural products (Tmbs) €k § »oils ti Ly

7D. List end discuss any o : .
-inp weriations in the pri f Agricultural products (bmiks
7¢. Explan any 3 measures of recucing ve iguions in the prices 07 Ag . -



